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Videos and Graphics
All Coke commercials, jingles, and artwork are the property of Coca-Cola Corporation and are not the intellectual property of this author. Coca-Cola copywriter 1955-2017.
[bookmark: _GoBack]CNBC (2009) Originals Coca Cola The Real Story Behind The Real Thing 2009 PDTV XviD Ekolb. 	https://www.youtube.com/watch?v=A9GYA9eU84c
Other photographic material supplied from author listed. 
All voiceover and other work done by Jeffery Morse
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